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At 8.26%, the bounce rate is
mi®™ cxcellent. It falls well below the
<= number that is considered the
rule of thumb for measuring a
good bounce rate which is
around 26% to 40%.



Audience
@ Mobile

@® Tablet

@ Returning Visitors

@ New visitors

= Mobile users 96% Il 78.3% of users were new and 21.7%
==  Tablet users 40‘? were interested enough to return to
Desktop users  0.0% the site. This may indicate elements of

curiosity about the gin brands and
that 360 provides the user with an
immersive experience.

@ Avg. session duration was 5 min 45
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Acquisitions

© Direct
Social Media
® Referral

S 99% of users discovered all 6 hidden
_0_"3 hotspots. during the 5 min 45

seconds session time.

90% of all videos were
watched until the end

‘Eéﬁlg\\'.‘é“?ré%”ﬁ
Overall users spent longer time on
Bombay Gin Distillery Discovery

Hotspot and video
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,‘\. 88.2% of users from direct sources focus
&8 group and 10.8% are from social media

platforms.



If you would like to explore
immersive possibilities for your
brand please e mail

Ciara @ orbmedia.ie



http://bit.ly/2Tynxth
http://bit.ly/2TyoMsr
http://bit.ly/2TtBDfr

